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EDITOR’S NOTE

After the wettest summer any of us can 
remember, we turn our thoughts to 
our friends, members and colleagues 
affected by the intense flooding in 

eastern Australia and we are here for any 
members that need advice and support. 

Certainly, an extremely damaging period that has 
impacted many members and we are thinking of 
you all.

In this edition of HortInsights we bring you a 
diverse series of perspectives and insights from 
our members, from the value of horticulture to 
Australia’s architecture, the proven and lived 
experiences of a member in creative content uses 
in horticulture and tips for the best autumn roses.

We hope you enjoy our members’ views and ideas 
and as always, your stories are always welcomed!

Kind regards,

 David
David Thompson
Engagement Manager 
members@aih.org.au

PATRICK REGNAULT FAIH RH
Patrick is a Fellow of the Institute, 
a former National Coucillor and 
Regional Convenor. Our aim is to 
create beautiful gardens that bring 
people and place together. We 
listen to what our clients want and 
use our expertise to create the best 
possible environment: places that 
are beautiful to be in and respectful 
of our surroundings.

STEPHEN ECKARDT MAIH
Head of Production at Green E 
Roses. Roses have been around 
me from the time I was born. Being 
a third generation rose grower 
and working full time at Green E 
Roses for 20 plus years I have had 
the pleasure and experience from 
achievements in producing roses. 
I enjoy my work, I really love my 
roses.

CONTRIBUTING AUTHORS
APRIL 2022 ISSUE

SIMON HOLLOWAY MAIH
Passionate enabler of growing 
food in homes, community 
initiator, frother for horticulture 
and Mother Nature. 

DANIEL FULLER  
Podcaster, content marketer, 
horticulturist of 10 years. Creator of 
the Australian horticultural industry 
podcast, Plants Grow Here. Believes 
that gardening is better with ecology.

ANDREA GOVAERT MAIH
A passionate promoter of 
horticulture. She studied law and 
worked in agricultural finance 
for most of her career, switching 
to gardens and horticulture to 
be more directly involved with 
preserving land, the beauty of 
cultivated and non-cultivated 
landscapes, horticulture and 
landscaping.
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AUTUMN IN THE ROSE GARDEN
by Stephen Eckardt MAIH Images/ Stephen Eckardt

What a year! It’s only Autumn, if it were ever the time to ‘stop and smell the roses’ 
that time is now! A great escape can be to take a wander through our gardens. We 
can look at our roses and take our mind off things for a brief while. 

Roses are a magnificent addition to a 
garden. They are a plant that can suit 
many different personalities, styles and 
wants. This is due to their variation in 

flower shapes, sizes, colours and growing habits, 
their ability to be grown in the ground or in pots, 
different soil mediums and temperature zones. 
Their only limiting factor is lack of sunlight.

For those of you that believe roses are difficult 
and are hard to maintain, here are some ‘Autumn 
to-do’s’ and also some interesting culinary 
recipes you can try.

Autumn brings out more intense colour and 
fragrance in the rose flowers. However due to 
the night temperatures cooling down and the 
day temperatures remaining warm, this can also 
create some fungal problems.

Here are some hints to get the best out of your 
roses:

PLANTING 
It is now the ideal time to plant roses. The soils 
are still warm enough to encourage root growth 
before winter and the days are cool enough to 
work in. 

By establishing the roses now, the roots will be 
ready to produce spectacular growth and flower 
displays when Spring arrives.

 
FERTILISING & MULCHING
As the soils get cooler into Autumn, the root 
zone will not work as efficiently. To give the 
roses a boost, it is safest to use a short term 
organic fertilizer.  I recommend products such as 
an ‘organic cow manure’ or ‘Organic Life’.

At the same time adding a soil improver ie 
‘Active Grow’ and a sugar cane mulch, will 
reinvigorate tired soils. This ensures your plants 
are healthier, producing brilliant colour and 
increased yields whilst suppressing weeds and 
retaining moisture.
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This combination works for both roses in the 
ground as well as roses in pots.
 
PRUNING 
This is the time to ‘dead head’- light prune only. 
A light pruning or thinning out can be done now 
if desired to take some stresses off the plant and 
allow more valuable light in.

FUNGAL AND PEST PROBLEMS
Hot days and cool nights, are a perfect breeding 
ground for fungal diseases, particularly 
blackspot and mildew. 

Roses are very clever, their mission in life is to 
produce flowers. To do this they stop supplying 
the older leaves with any nutrients and put all 
their energy into the new growth to produce 
a new flower. Consequently you seldom see 
blackspot on the new growth of a rose.

The older leaves will go yellow and drop off 
anyway, and are a likely target for fungal spores 
in Autumn conditions.  (Imagine not having any 
ventilation in the bathroom, mould spores would 
appear very quickly).

Stressed plants are also susceptible to mildews 
which like the cool moist autumn nights. Aphids 
may also appear on warm days. To treat both the 
fungal and pest problems, horticultural sprays 
are recommended i.e eco-neem, eco-fungicide 
etc.

CURL GRUBS
It Is time to be on the lookout for curl grubs. If 
found and left alone, they will be detrimental to 
the rose as they eat all the fine root hairs of the 
rose (and other plants). However they are easy 
to eradicate once detected.

How do I find out if I have them? 

Easy. Place an old pot, paver or doormat next 
to the plant that you suspect may be affected 
by them for 24hrs. Then remove and scratch 
around the surface with your finger. If they 
are there, one or two would have come to the 
surface. (If you find one, there are likely to be 
20 – 30 eating the roots.) Next apply water as a 
drench and apply preferably a liquid grub killer 
(i.e eco-neem). 

NOW TIME FOR SOME FUN!
Two easy recipes on the next page to use your 
rose hips and rose petals - give it a go. 

Do not use chemical treated roses. Use those 
that have been treated with horticultural sprays.

 SOMETIMES LEAVING THE AUTUMN HIPS WILL ADD TO THE BEAUTY OF THE GARDEN, 
PARTICULARLY ON THE RUGOSA AND MANY OLD WORLD ROSES. Image/ Stephen 
Eckardt

 IF YOU DO DECIDE TO LEAVE HIPS ON THE ROSES, TAKE NOTE OF THE DIFFERENT SHAPES 
AND SIZES THEY PRODUCE, IT MAY JUST TAKE YOUR INTEREST IN THE ROSE A LITTLE BIT 
DEEPER. Image/ Stephen Eckardt

 THOSE LITTLE WIDGET GRUB LOOKING THINGS! Image/ Stephen Eckardt
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ROSE HIP TEA 
 
A beverage that can be enjoyed either hot or 
cold.

Step 1. Harvest and clean rose hips. Lay them 
out to dry, once dried remove the stalks and 
stems (tops and tails).

Step 2. Air dry. Somewhere dry and dark. They 
are ready when they have shrivelled up and 
feel completely dry when you pull one apart.

Step 3. Crush. Use a mortar and pestle, you 
want the hips to remain chunky.

Step 4. Sieve. The seeds are fine, it’s the hairs 
you do not want. They can be irritating to the 
throat.

Step 5. Storage. Store them in an airtight 
container until required.

Step 6. They are now ready to make tea and 
enjoy.

ROSE PETAL SUGAR 
 
The ratio of sugar to petals varies depending 
on how concentrated you want the rose sugar 
to be. If unsure, start with 1 cup sugar to ½ cup 
rose petals.

A great addition to rose hip tea!

Step 1. Add white granular sugar to an airtight 
container.

Step 2. Add fragrant red or dark pink petals. 
Remove the white bit from the bottom as can 
be bitter.

Step 3. Seal the container and leave in 
cupboard for about a month to absorb colour 
and flavour.

Step 4. Sieve. Remove the dried petals.

Step 5.  Enjoy.

 ROSE PETAL SUGAR Image/ callmecupcake.se
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HORTICULTURE AN ASSET TO ARCHITECTURE
by Patrick Regnault FAIH RH

Gardens enhance any buildings, they 
make them surge and embrace 
the ground on which they repose. 
Shrubs and trees give scale, soften 

or accentuate parts of the buildings. Water 
features, paths and hard landscapes give a 
sense of direction and lead the eyes and the 
feet to the heart of the structure. Landscaped 
grounds give a soul to a building, it grounds the 
design.

BUDGETING FOR THE GARDEN
This goes for large builds but also for the 
humble suburban house or semi. It seems 
however that, in general, landscaping is 
relegated to an afterthought. 

Budget is made for the structure but little to the 
landscaping. With budget blow out any money 
put aside for the landscaping is then further 
diminished. 

Developers, builders , architects and their 
clients would benefit from the involvement of a 
horticulturist from the start and adequate budget 
put aside. If the budget is limited, a simpler 

design focusing on soft landscape and varied 
plant selection can make all the difference. 

Hard landscaping can be pared down if the land 
gradient allows it. At worst, the landscaping 
is done by the builder’s labourer, unqualified, 
unprepared for the complexity of soil 
preparation and plant selection.

SOIL PREPARATION
Soil is not dirt, it is a medium that allows life to 
thrive; it is from its health that the grounds will 
become a heaven for vibrant life or a semi-arid 
dead zone. 

Soil preparation is the most important part of the 
garden makeover. Soil can be shaped to direct 
water where needed, it can give the garden 
forms it did not have to start with. 

Soil pH and structure will determine the plant 
selection. We do not always need to import fresh 
soil to a site if we have saved top soil from the 
building excavation or if the soil has not been 
contaminated during the build

Imagine an architect-designed building, beautifully crafted and resplendent in 
all its glory. See it sitting amongst barren grounds, maybe concrete or gravel all 
round, or a lawn. No tree, no shrub, no life.
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PLANT SELECTION
Plant selection is always the most difficult part, 
shapes, forms, colours, timing, all add a level 
of complexity to obtain a varied and biodiverse 
garden. 

Understanding how plants will grow in the next 
decades, how their root systems will develop 
and their influences on structures and pipes 
requires practice, studies and knowledge.

Plants have an effect on surface water, they 
break raindrops to smaller sizes, slow the 
water down, hold the soil. A lot can be done by 
plant alone that will be effective; vegetation’s 
engineering role is very much underestimated.

GARDEN OF THE MIND
Vegetation’s thermal role for the interior and 
exterior of buildings is now well-researched and 
understood, but its psychological effects are 
understood in a therapeutic setting but is given 
less importance or even ignored in its day to day 
use. 

In the case of the front yard, it is the transition 
between the hustle of the outside world and 
the peace of the interior. The front garden, if it 
exists, needs to be designed to give the brain 
a period of adjustment in such a way that by 
the time the door shuts something subtle has 
changed in the person’s demeanour, some of 
the preoccupations are left behind. 

The garden is also viewed from inside the 
house. It serves to rest the eyes, and the brain, 
to calm the nervous system and reset the mind. 

The garden is a reminder of the natural world 
and our place within it. 

A garden with a large plant palette will be 
inhabited by a large selection of animal life. 
Their presence a further prompt to our place in 
the web of life.

Gardens are much more than the lipstick and 
eye shadow, more than the shiny suit. Gardens 
are functional, sensual, ornamental, culinary, 
contemplative and artistic. 

Gardens associated with buildings give them a 
sense, a feel, an aesthetic which complement 
them and set them apart. When a building and 
the garden are planned together, the economic, 
physical and psychological benefits are 
maximised.

Let us walk back towards the building we first 
saw, this time it is sitting within a garden. We 
walk along a meandering path bordered by 
shrubbery, a bit further a lawn leads our eyes 
to the right of the building to a glass frontage 
whilst the left side is softened by small trees and 
a flower bed.

The building is revealed slowly, patiently, 
modestly, its architectural form, shape and 
contrast take on another dimension. A building 
needs a context, the garden provides it. 
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CONTENT MARKETING FOR YOUR 
HORTICULTURAL BUSINESS

The secret to social media is 
understanding what it is: it’s social, 
meaning that people are interacting with 
each other, and it’s media, meaning it’s a 

form of mass communication. 

Social media platforms such as Facebook, 
YouTube and Apple Podcasts have given people 
like you and I access to a larger audience than 
the average human being has ever had access 
to in the history of human civilisation.

CONTENT MARKETING
Content marketing is using social media to 
create text, video and audio content, with the 
intention of creating interest around a brand, 
product or service. If done well, we can gain the 
trust and respect of people we’ve never met 
who can end up becoming our clients. 

Tragically, instead, we use this awesome power 
to promote our products and services until 
we’re blue in the face, and then we blame the 
algorithm because nobody likes our stuff. But 
we never ask ourselves if we’ve made content 
worth sharing.

Think about it this way. Would you walk up to 

somebody at a party you’d never met before 
and start telling them about how awesome you 
are? No, you wouldn’t. You’d take a moment to 
listen to the other person, and when you spoke, 
you’d try to be interesting enough to hold their 
attention.

The first thing you need to know about content 
marketing is that it’s an act of service to your 
audience. 

They have a need for quality online content and 
you are filling that need. Your audience are real 
people and don’t like ads any more than you do; 
as long as you keep giving the good stuff and 
avoid annoying them, they’ll be back again and 
again.
 
TARGETING YOUR AUDIENCE
It’s important to be very targeted with who 
you’re creating content for because you want 
them to be the same person that is likely to use 
your product or service. This way it’s an easy 
funnel for your audience to naturally become 
your customer, and your calls to action fit 
perfectly within the context.

by Daniel Fuller

Do you know what social media is actually for, or are you shouting messages out 
into the void?
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Perhaps you’d like to target local businesses 
from your area, and you might even like to 
narrow down your niche to a specific type of 
business. Start by thinking about where decision 
makers are likely to be spending their time 
on social media. LinkedIn and local business 
podcasts might be a good way to get in front of 
the right people in this case.

Find local YouTube channels and podcasts 
that create content specifically for people in 
your area. Getting a million overseas followers 
doesn’t help a local horticultural business very 
much. If there’s no local business podcast 
for your area, you should start it and invite 
your ideal customers on the show as guests. 
Everybody wants to be on a podcast but nobody 
wants to start one. 

Grab your ideal client’s attention by speaking 
directly to them in a LinkedIn video post, and 
don’t worry about reaching the masses because 
they won’t hire you. Mentioning a specific 
suburb and type of business in the first sentence 
gets a prospect’s ears pricked up because 
suddenly here is a professional that actually 
understands their needs even better than they 
do. 

PLANTS GROW HERE PODCAST
Hosting the Plants Grow Here podcast has given 
me an insight into consumer behaviour because 
I can see when listeners turn off. 

I create horticultural, ecological and landscape 
gardening content for professionals while 
keeping it approachable for keen home 
gardeners, and when I stray from my audience’s 
needs, I notice it in the stats.

I’ve done a couple of episodes with a musician 
and horticulturist Tom Wall who uses a device 
to translate a plant’s electromagnetic output 
into music and then plays along with the plant. 
Tom and I speak about how amazing it is that 
he’s able to influence the plant’s output with his 
music.

I love these episodes. I know there are many 
listeners that also love these episodes, because 
more than half of the people that tuned into his 
episode listened through to the end. Tom has 
also brought a few listeners from his audience 
over as well. But the fact is, the stats are way 
down compared to previous and later episodes 
because this type of content isn’t what my usual 
listeners come to my podcast to hear.

If you regularly create content for your ideal 
client’s taste, you might just earn yourself a 
follower and some respect. You might even earn 
a click through to your profile, and then out of 
curiosity, your website.

And who knows, that LinkedIn scroller, or that 
podcast listener may just become your next 
regular client. 
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THE GARDENING ARTISTS OF THE LATE 
19TH TO THE MID 20TH CENTURY
Recently, the Art Gallery of New South Wales, 
in cooperation with the Centre Pompidou in 
Paris, dedicated a beautiful exhibition to the 
post impressionist painter, Henri Matisse (1869 
– 1954) “Life & Spirit”, showing an impressive 
collection of the artist’s vibrant and poetic 
artwork, that instills a feeling of joy just by 
looking at it, at least in my 
mind.

In his ‘Notes of a Painter’ (1908), Matisse 
articulates his mission as an artist as follows: 

‘What I dream of is an art of balance, of purity 
and serenity, devoid of troubling or depressing 
subject matter, an art which could be for every 
metal worker, for the business man as well as 
the man of letters: a soothing, calming influence 
on the mind, something like a good arm chair 
which provides relaxation from physical fatigue’.  

In other words: art as a harmonious haven that 
provides respite from the daily threats and 
hostilities of the outside world. These were 
plentiful at the turn of the 19th century, with 
world wars looming, a raging pandemic (the 
Spanish flu) and generally considered a period 
of great industrial transition and corresponding 
social unrest. 

Against this backdrop, many (post) impressionist 

painters may have intuitively responded, by 
painting quiet domestic scenes, including 
their own gardens, as places of calm refuge, 
translating the way in which they experienced 
their physical gardens in comparison to the 
outside world. 

And indeed similar to the way in which we 
may experience our own gardens, as well as 
their paintings, especially now, when we find 
ourselves in an equally threatening environment 
as our late 19th century artists.

by Andrea Govaert MAIH

 THE LUXEMBOURG GARDENS [OIL ON CANVAS] BY H. MATISSE, 1901 Image/
arthermitage.org

 THE ARTIST’S GARDEN AT GIVERNY [OIL ON CANVAS] BY C. MONET, 1900. Image/ Claude Monet, Public domain, via Wikimedia Commons.
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It is astonishing to realise how many painters, 
musicians, poets and scholars were active 
gardeners and used their gardens as a constant 
source of inspiration, including thoughts on 
art and aesthetics in relation to form, colour, 
balance, rhythm and proportion. It is exactly the 
terminology we use when we think about the 
key design elements of a garden.

CLAUDE MONET
Perhaps the most well known example is 
Claude Monet (1840 – 1926), who used his 
gardens at Giverny for ongoing horticultural 
experimentation.  

It is said that Monet ripped out flowering plants 
when he was dissatisfied with their colour 
scheme and the way in which they fitted with 
other flowering plants. Although this appears a 
little drastic, also gardeners can be dissatisfied 
with a plant ‘that doesn’t appear to belong’ and 
that in our minds somehow disturbs the balance 
of a garden.

PIERRE BONNARD
Another impressionist painter, Pierre Bonnard 
(1867 – 1947) nurtured his garden at his property 
in Vernonnet, in the North of France by letting 
it deliberately run wild (‘le jardin sauvage’). This 
garden appears frequently in his paintings in 
different light and moods.

JOAQUIN SOROLLA
The Spanish painter Joaquin Sorolla (1863 – 
1923) dedicated much of his life to ‘capturing the 
intimate and meditative essence of a garden’, 
according to his great-grand daughter Blanca 
Pons-Sorolla, including his own at the Sorolla 
House in Madrid, Spain.

HENRI LE SIDANER
The French ‘intimist’, Henri Le Sidaner (1862 – 
1939) designed and developed his own garden 
in Gerberoy, France in 1900, which he painted 
frequently in different moods, light and seasons.

 MORNING IN THE GARDEN AT VERNONNET [OIL ON CANVAS] BY P. BONNARD, 1917 
Image/ the Metropolitan Museum of Modern Art, New York, NY, USA via 
Wikimedia Commons

 COURTYARD OF THE CASA SOROLLA [PAINTING] BY J. SOROLLA Y BASTIDA, 1917,  
Image/ Alamy.

 THE TABLE IN THE WHITE GARDEN [OIL ON CANVAS] BY H. LE SIDANER, 1906, Image/ 
Alamy.
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SERGEI RACHMANINOFF
Then there are the musicians such as the 
Russian émigré composer and pianist Sergei 
Rachmaninoff (1873 - 1943) who built villa ‘Senar’ 
on the shores of lake Lucerne in Switzerland 
in 1932, including an immense garden, where 
he tended to his roses and found solace for his 
longing for the lost gardens of his childhood. 

This relatively quiet period in his otherwise 
restless life as a forever travelling Russian 
émigré and celebrated pianist inspired him to 
create a few of his major works, among others 
his third symphony.

BEATRIX POTTER
Finally, the writer and illustrator Beatrix Potter 
(1866 – 1943), who developed her garden at 
Hill Top, UK and drew inspiration from it for her 
many illustrations and children’s stories.

All of the above mentioned gardens have been 
lovingly restored, are maintained by gardeners 

and most are open to the public. 

As such they have become lasting, independent 
artworks, after acting as lifelong muses for their 
respective artists/owners.

This brings us to the historically much debated 
question whether gardens and garden design 
can be considered an art form itself, on equal 
footing with the art forms such as painting, music 
and literature they have inspired.  

When we consider Matisse’s mission statement 
on the purpose of his art, the answer would be 
affirmative.  

Creating a garden is an act of balance, a striving 
towards serenity and purity, using similar design 
elements in addition to horticultural knowledge, 
thus ‘providing a good arm chair that induces 
relaxation from physical fatigue for businessman, 
man of letters and metal worker alike’. 

 VILLA SENAR 1934, LUCERNE, SWITZERLAND. Image/ russianartandculture.com

 HILL TOP FARM IN THE LAKE DISTRICT, UK, ONCE HOME TO CHILDREN’S AUTHOR BEATRIX POTTER. Image/ visitlakedistrict.com/

 BEATRIX POTTER’S PLANTS AT HILL TOP FARM. Image/ nationaltrust.org.uk/
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VEGEPOD GROWHEALTH - A NATURE 
BASED THERAPY PROGRAM FOR MENTAL 
WELLBEING

After years of boots-on-the-ground 
installs and community projects, it 
became very obvious to Vegepod 
that many people do not have easy 

access to nature-based therapy in its traditional 
large-scale format (ie: think immersion in forests, 
walking along beaches or resting oneself on 
large and safe riverbanks); and yet Vegepods 
and their ‘mini eco-systems’ were enabling 
nature-based therapy.

Enter program co-designer, Kit Kline, who 
helped bring the nature-based therapy and 
Vegepod worlds together. 

Kit is an expert in mental health via nature-
based therapy, an emerging field in both 
complementary therapies and holistic health 
treatment which has been incorporated into 
the practice of many medical and mental health 
professions.

According to Beyond Blue, almost half of 
Australians will have a condition relating to 
mental wellbeing in their lifetime, with 3 million 
adults having anxiety and/or depression in any 
year. 

Gardening is not only beneficial for working 
with presenting mental wellbeing issues but 
beneficial in preventing poor mental wellbeing. 

This program takes a holistic approach to 
working with presenting mental wellbeing 
problems.

by Simon Holloway MAIH Images/ Simon Holloway, Vegepod

Vegepod is proud to launch their latest program Vegepod GrowHealth, a mental 
wellbeing program through nature-based therapy. 
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The many physical, social and therapeutic 
benefits of being outside, getting your hands 
dirty and growing food is becoming increasingly 
recognised throughout Australia’s community 
groups who face complex challenges, including 
aged-care, housing, schools, hospitals, 
rehabilitation centres, disability hubs and more.

Vegepod GrowHealth is not only designed 
to guide healthcare workers in various clinical 
or group settings, but can also be utilised by 
anyone by themselves directly. 

Many carers and frontline workers are also 
finding these activities as key tools for respite 
and meeting the growing needs for ‘Caring for 
Carers’.

Vegepod GrowHealth can be freely facilitated 
by anyone, including: 

• Private practice

• NDIS – psychosocial recovery coach

• Psychologists, psychotherapists, counsellors 
and mental wellbeing clinicians

• Social workers, occupational therapists and 
allied health professionals

• Youth workers, drug and alcohol clinicians 
and disability support workers

• School wellbeing counsellors, university 
wellbeing counsellors and outreach workers

• Workplace wellbeing officers

• Carers and family members

You can contact Vegepod at info@vegepod.com.
au for a free copy of the Vegepod GrowHealth 
program. 
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THE STUNNING PARKROYAL COLLECTION 
PICKERING HOTEL, SINGAPORE
by David Thompson, Engagement Manager Images/ Park Royal Singapore

We are dreaming of travel to Singapore and its beautiful horticultural city. Now 
there is even more reason to visit and stay at the award-winning Park Royal, 
judged very worthy of the 2021 AIH International Award of Merit that recognises 
the hotel’s sheer excellence in use of greenspaces and construction by the team at 
Mao Sheng Quanji Construction Pte Ltd.

First impressions are everything for 
luxury hotels and the Park Royal offers a 
breathtaking first view as you enter the 
enormous cavern that is the lobby, with 

13m high ceilings and subtropical Asian planting 
forms emerging out of the timber-clad walls.

The hotel features over 15,000 square metres 
of greenery inside and out, with vivid greens 
draping over the exterior from well-maintained 
vertical gardens.

Inside, the mix of vertical timbers with 
plantings at different heights and clever use 
of heat-resistant glass make the hotel a divine 
experience and one you will not forget!

All these features create a highly-sustainable 
microclimate that reduces the need for cooling, 
while the rooftop is used for solar energy 
generation, and rainwater collection that feeds 

the hotel’s fountains and much of the greenery.

The Park Royal’s nomination for the AIH 
International Award of Merit is testament to the 
expertise and professionalism of the architects, 
designers, and construction team at Mao Sheng 
Quanji and their partners, and worthy of this 
prestigious recognition. 

 PARK ROYAL COLLECTION PICKERING HOTEL, SINGAPORE  Image/ Park Royal Singapore.

DESTINATION: HORTICULTURE
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We offer to you a no obligation insurance review 
and if successful we will waive our brokerage fee 
for the first policy period 

Fitzpatrick & Co
Insurance Brokers
Established in 1990 we are a privately-owned 
insurance broker with our Head Office 
located in Glen Waverley. We have a staff of 
over 80 qualied and respected professionals 
within the industry and delight in providing 
personal and friendly service to you. It’s all about 
building lasting relationships with our clients, 
by making your business, our business.

Business Insurance

Tailored to suit all industries & occupations
Our experienced insurance professionals can help
decipher the vast array of products in the market, 
to build a tailored insurance package suited to 
your needs.
• Commercial Property
• Business
• Industry Special Risks (ISR)
• Public & Products Liability
• Professional Indemnity
• IT Liability
• Management Liability/Directors & Officers
• Cyber
• Marine Cargo
• Commercial Motor (Motor Fleet)
• Contract Works (Construction)
• Corporate Travel
• Workers Compensation
.... and many more

For further information contact 
your dedicated broker  or 
03 8544 1600 or 
insure@tzpatrick.com.au

Personal Insurance

Options to cover all your valuables
Why search the market for your personal
insurance package when we can do it for you?
We can assist you in understanding your insurance
needs and then nd the right policy for you.
• Home and Contents
• Landlords - including AirBNB & holiday rentals
• Motor Vehicle
• Caravan and Motor Home
• Personal Accident & Illness
• Pleasure Craft (Boat)
• Travel
• Strata

Horticulture 
& Arboriculture

Insurance Specialists 

631 Waverley Road, Glen Waverley 3150

Web : tzpatrick.com.au
Email : insure@tzpatrick.com.au

FOR FURTHER INFORMATION

03 8544 1600

AFS Licence No. 244386

https://www.fitzpatrick.com.au/
mailto:insure@fitzpatrick.com.au
https://www.fitzpatrick.com.au/


Picture and information intended as a guide only. Visit www.pma.com.au for more info. 

• Compact, evergreen form 
with tight habit

• Extremely versatile and tolerant 
of a wide range of growing 
conditions

• Single garden specimens 
for small gardens

• Colour accent against 
dark green foliage

• Decorative containers for 
decks and patios

• Informal hedging and 
mass planting

Water requirements are medium 
once established. Prefers a 
moist, well drained soil. No 
pruning required.

Nandina domestica alba ‘LemLim’
MAGICAL LEMON LIME

FEATURES & USES CARE

FULL SUN

PART SHADE

FROST TOLERANT

CONTAINERS

HEIGHT 70-90CM 
SPREAD 70-90CM

Selected for its easy care, low maintenance and high impact foliage. This stunning 
evergreen plant has lush lime green foliage year round.The new foliage creates 
an explosion of lemon tones fading to lime green as they age. The compact 
habit means there is no pruning required to maintain the neat natural shape. 
This breakthrough plant is a must for any garden.

ORIGIN: USA  // SPECIES: domestica  // PROTECTION STATUS: PBR Applied : Nandina ‘LemLim’

YEAR ROUND LIME GREEN FOLIAGE

®

https://www.botanicanurseries.com.au/


WRITE FOR AIH
We welcome contributions to HortInsights from 
professionals, members and students in the 
horticulture industries. 

Writing for the Institute offers an excellent way to 
share your views, knowledge and expertise with 
a passionate audience and you can be attributed 
CPD points.

While we are unable to pay for content 
submissions, our editorial promise is that if your 
submission is accepted for publishing, we will 
endeavor to repurpose it widely, for our website, 
social media or other public media channels.

These guidelines will help you to provide the 
right format to be published:

• Articles should be a maximum of 600-800 
words. A more concise article with a definite 
aim and strong take-home messages will help 
our audience use your expert information well.

• Please provide sources and references if you 
cite or refer to others’ information in your 
article.

• Please provide 1-2 quality images. Photographs 
must be large enough to be used in a range of 
publications with a file size of between 1 and 5 
MB (megabytes).

We reserve the right to make editorial, 
grammatical and stylistic changes to text and 
images.

HortInsights is published six times per year.

Dates and deadlines:

June 2022
Text and images due: 20th May 2022
Delivery: 1st June 2022

August 2022
Text and images due: 20th July 2022
Delivery: 1st August 2022

October 2022
Text and images due: 20th September 2022
Delivery: 1st October 2022

Next Issue: 1st June 2022

GOLD SPONSORS

SILVER SPONSORS

https://www.botanicanurseries.com.au/
https://www.fitzpatrick.com.au/
https://www.gardeningresponsibly.org.au/
https://www.altum.com.au/
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